
IBM Ad Campaign



Original Ad



Design

The text is left 
aligned with the 
image and logo.

The use of white 
space gives a 
fun spin to the 
advertisment.



Typography

The title is a slab serif 
while the body is a 
san serif. This is the 
best combination of 
font types.



Color The crimson color 
draws attention, and 
gives contrast.



New Ad



The Power 
of the Cloud 
unifies people 
worldwide.
Bringing together nearly 60 locally owned and 
operated data centers with market-leading 
security products and services.

Consistencies

Use of white space 
is consistent with the 
original ad.

Font is consistent 
with the original ad.



The Power 
of the Cloud 
unifies people 
worldwide.
Bringing together nearly 60 locally owned and 
operated data centers with market-leading 
security products and services.

Accent color used for 
emphasis is consistant 
with the original ad.

The text alignment 
is consistant with 
the original ad.

Consistencies




